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We are committed to designing with
the environment in mind through
sustainable material choices and
engineering processes, and the removal
of banned chemicals. Our designers
implement sustainable objectives that
contribute toward certifications from

BIFMA level®, FEMB, and GREENGUARD®.

This drive toward sustainable solutions
helps protect the planet and meet
client expectations.

Performance Check
Product Take Back Program

Design

Performance Check

Certifications / Awards / Patents

People and

Performance Check

Through our global network of
supplier partners, we engage in
continuous dialogue, education,
and share best practices to
ensure their codes of conduct
include socially and ecologically
responsible sourcing. Nurturing
these relationships maintains
integrity and transparency
throughout our supply chain.

LEED® / Case Studies

Since 2010, all Haworth manufacturing
facilities globally have achieved ISO
14001 certification. In 2012, we attained
Zero Waste to Landfill status globally,
strengthening our commitment to
continuous improvement through
waste, water, and energy reduction
initiatives. We are also committed to
green transportation by increasing
resource-efficient transportation.

Supply Chain

Community

Usage + Performance

We strive for solutions that are neutral to
the environment, with positive impacts
on human health. Our products are
designed and built leveraging global
knowledge and best practices, earning
top certifications such as GREENGUARD,
BIFMA level, FEMB, NF Environment,

and GECA. They also contribute toward
LEED® building certifications. We are also
experimenting with the WELL Building
Standard® to support well-being.

Performance Check
Supplier Code of Conduct
Chemical Material Declaration

Performance Check
Healthy Materials

Once a Haworth product reaches
the end of its desired life, we want
to ensure our customers know
their options for recycling, resale,
refurbishment, and donation. We
provide product certifications and
lifecycle assessments, and encourage
our customers to contact us regarding
end-of-life options in their region to
prevent products from being discarded
into landfills.

Manufacturing
+
Logistics

Haworth is proud of its commitment
to operate as an ethical business and
support the communities in which we
live—all around the world. Through
volunteer hours, health and safety
protocols, and continuing education
(including ethics and anti-corruption),
we engage our employees—whom
we call members—to help protect
and restore our environment, create
economic value, and strengthen our
communities.



At Haworth, we believe inspiring spaces can enrich lives
and businesses around the world. We provide each of
our customers with tailored spaces that enhance their
business, stir their spirit, and sustain the planet.

We partner with our customers, our dealers, and industry
influencers in redefining the way interiors are designed,
built and maintained over time, resulting in more efficient
real estate utilization and contributing to a more effective
and innovative workforce.

Our executive management team is held accountable for
meeting our sustainability goals and objectives. A cross-
functional steering committee of executive sponsors, a
global sustainability manager, sustainability objective
champions, and sector-based leaders sets company-wide
goals and metrics based on our long-term strategy.

The steering committee drives the metrics and reports
progress quarterly to the steering committee chairperson,
our Vice President of Global Design & Innovation. The
steering committee is chartered by our chief executive
officer (CEO). Our VP of Global Design & Innovation is
responsible for the direction and pace of our sustainability
plan reporting to the CEO. The CEO provides formal
sustainability oversight twice a year through corporate
global sector reviews.

Champions help drive improvements as well as make
progress toward sustainability objectives. Through our
champions'involvement, priorities are based on the
strategic objectives of the whole company. Region-
based functional leaders are the core members of our
local sustainability committees. They represent and
provide the conduit for regional issues and priorities.

* $1.82 billion in global sales for 2015
* 6,500 members worldwide

* More than 650 dealers worldwide

* Presence in more than 120 countries
* 1 vision

Three generations of the Haworth family have led our
company. G.W. Haworth borrowed his parents'’ life savings
to expand his woodworking operation in the family garage.
The skilled craftsman’s goal: Earn enough money to put his
children through college.

Engineering-minded son, Dick Haworth, developed a way

to pre-wire partitions from within. Driven by his foresight to
create a global footprint, Dick has seen the company through
its largest years of growth to date.

Chairman Matthew Haworth has spent his entire career in the
family business in a wide variety of roles—from marketing to
manufacturing, sales, planning, and purchasing. He continues
to lead with a focus on continuous improvement.

First drafted in 1975 by Dick Haworth and periodically revised
to suit the changes of the world and our business, our values
define our business behavior, inform our decisions, and
communicate our brand. They have been and continue to be
a foundation for our growth, and a code for our company. In
our world of rapid change, our values are a guide for today’s
activities and tomorrow’s growth.

We value our customers
We value members
We value integrity

We value continuous learning
We value results
We value our world

Haworth’s 2015 global sales totaled $1.82 billion—an
increase of 1.3 percent from 2014. The sales increase

is evidence of the effectiveness of Haworth's strategy
and continued market share growth around the world.
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Haworth will be a sustainable corporation. We engage our members in
more sustainable practices, we initiate and use processes that are neutral
or improve our environment, and we utilize our resources in ways that
create adaptable and sustainable workspace solutions for our customers.
We do all of this globally to protect and restore our environment, create

economic value, and support and strengthen our communities.



Dear Stakeholders:

Haworth is a family-owned company committed to being a sustainable global
organization in the markets we serve and the communities in which we live. With a solid
foundation rooted in values, our company strives to be a conscious business—a company
with purpose. Our values bring balance in all that we do, as our organization evolves.

Since we first launched our annual Sustainability Report in 2005, we have continued
making great strides in our journey toward sustainability, while helping our customers
create inspiring spaces around the world.

We are committed to designing with the environment in mind through sustainable
material choices and engineering processes. Through our Zero Waste to Landfill (ZWTL)
initiative, we maintain our dedication to reducing the impact of manufacturing on the
environment by evaluating materials through innovation and continuous improvement.

In 2014, Haworth set a goal to eliminate 56 banned chemicals, identified within our
industry as adverse to human health and/or the environment, from all product lines. We
are encouraged by our progress and have confirmed that 52 of the targeted 56 banned
chemicals were either absent or removed from our product lines. The remaining four
are expected to be eliminated by the end of 2018.

Our commitment to sustainability around the world continues, as we add our Chennai,
India manufacturing plant to all our ISO9001 and 14001 certified facilities globally.
Through our collaborative research and design initiatives, more products within our
portfolio are globally designed and sourced from regions around the world.

Last year we announced our commitment to well-being in the workplace through the
application of the WELL Building Standard as part of a pilot project in our new Los Angeles
and Shanghai showrooms. The standard is a performance-focused system for measuring,
certifying, and monitoring features of the built environment to promote the health and
wellness for people. The L.A. showroom continues to provide the venue for building our
research around this concept.

We thank our members who inspire us daily. Haworth is built upon a culture that
empowers them to make positive changes—a responsibility they take to heart as they
support Zero Waste to Landfill initiatives, our design for environment strategy, and LEED
certifications in our facilities around the world.

As always, there is more to do, yet we are pleased with our progress. We anticipate
engaging in even more sustainable practices on our journey to protect and restore the
environment, create economic value, and strengthen our communities.
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Matthew R. Haworth Franco Bianchi Michael Warsaw
Chairman President & CEO Vice President, Global Design & Innovation
Haworth, Inc. Haworth, Inc. Haworth, Inc.

A GLOBAL LEADER

Our Global Reach

Haworth serves markets in more than 120 countries We report our progress in three business sectors:
through a global network of sales members and more than

650 dealers—independent businesses that provide sales * North America and Latin America (NA)

and support to our contract market customers. * Europe (EU)

* Asia Pacific and Middle East (AP)
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Haworth Headquarters
Showroom / Sales Office
Locally Sourced Manufacturing
Haworth Manufacturing

Dealer



SAFETY + DIVERSITY

Safety (Global)

Awards

Actual Recordable Accidents

* BEST OF DECADE AWARD, presented by ordable A
Per 100 Members Globally

Interior Design Magazine. Zody® seating
recognized as Best in 10 winner, for best in
design from the past decade (2005-2015).

* BEST OF YEAR AWARD 2015, presented by
Interior Design Magazine. Finalists: Downtown
(Seating: Contract/Task category) and X Series®
(Furniture: Contract/Case Goods category).

* IDEA (INDUSTRIAL DESIGN EXCELLENCE AWARD),

0) Q N ’\z ") °>
2015, sponsored by The Industrial Designers
Society of America. Finalist: Bluescape™

(Office and Productivity category). BASED ON 3,1 83 NORTH AMERICA MEMBERS

* METROPOLIS LIKES, 2015, presented by Metropolis Our Products
magazine. The Haworth Collection™ Downtown chair . . :
. . . . * Benching and desking systems :
receives top pick as one of 35 editor favorites chosen 5 SILENT GENERATION

from among 700 exhibitors. * Collaborative furniture

e © o o o 1 i n 5 ©  GENERATIONY (67+) 1%
o Hi i : (18-32) 21%
HiP DESIGN SOLUTIONS 2015, presented by Interior + Ergonomic work tools ’H‘ ’H‘ 'n‘ ’H‘ ’H‘ 3 BABY BOOMER

Design Magazine. Winner: Poppy chair (Workplace: IS DIVERSE e
Seating/Task category); Honoree Orla (WorkPlace: + Freestanding filing and storage products 5 GENERATION X . e
Seating/Lounge category) (33-47) 31%

. * Freestanding wood, laminate, and steel casegoods :
* Gold award, presented by EcoVadis, for Corporate

Social Responsibility excellence + Healthcare solutions

. G0|d from German Consumer ASSOCiation for . nghtlng AGILE WORKERS VETERANS MEN WOMEN ..................................................................................
Haworth Germany as a Sustainable Producer in 5% 61%  39%
the Furniture Category 2015 « Moveable walls 2 2 f 5
* IIDEX CANADA 2015 Innovation Award - Silver, « Raised access floors VETERAN EXPLORER  :
Openest™ collection (Seating: Lounge and Sofas) memeers converte i NEW HIRES
* Seating
- IIDEX CANADA 2015 Innovation Award - Silver, e
Workware™ Wireless Pro (Technology) * Systems :
* Office Next 2015 - Best Office Award for * Tables and conference furniture SCHOLARSHIPS TUITION REIMBURSEMENT 5 0 M I LLIO N PO U N DS
. $55K $262K : OF HAWORTH MATERIAL +
Haworth Russia : 4y
+ Technology solutions : ' @ MEMBER CONTRIBUTIONS
: m @ WERE RECYCLED

* Wood furniture

section removed Trom .Ch cart's proauct SUpport poara,
successfully eliminating the blind spot.




BIFMA PRODUCT
CERTIFICATIONS:

W
<

Product Stats (Global)

DESIGN

Sustainable Design

Building sustainable products creates new opportunities for our
industrial design teams to invent new means of incorporating

sustainable materials. As a result of our innovative designers, we
continue to be recognized for outstanding sustainable products.

In Germany, Yourplace® screens are intentionally manufactured using
few materials and no glue. The woods, fabrics, steel, and aluminum
are selected for easy disassembly at the end of the product’s lifecycle.
We engage with our suppliers to purchase certified sustainable wood
and sustainable fabrics, avoid hazardous chemicals, and ensure they
adhere to Haworth's Supplier Code of Conduct.

In North America, level®, BIFMA's sustainability certification program
for furniture, guides design and elevates our products in the
marketplace. This certification guarantees our products meet the
highest standards in the industry. Our designers and engineers
consider the certification’s requirements throughout the development
process, beginning with raw materials. This approach sets the
foundation for our new product introduction process, chemical
management, and end-of-life management.

""r‘—

SUPPLY CHAIN

The Sustainability Code

To ensure that Haworth suppliers are aligned with Haworth’s values,
all suppliers are encouraged to sign and adhere to the Haworth
Supplier Code of Conduct. The agreement addresses worker safety,
labor compensation, anti-child labor, anti-discrimination, worker
respect, and environmental compliance. Supplier response has been
positive, with nearly 96 percent of global suppliers signing the Code
of Conduct.

An essential part of our business is our supply chain. While our
suppliers may understand the materials we need, some may not
know our strict requirements for each product. By providing suppliers
with guidance and education, we help them understand our complex
sustainability criteria, form long-term relationships, and work toward
a common goal of a more sustainable world.

One aspect of this supplier engagement is in-depth training about our
certification requirements and high standards concerning materials
and chemicals used in our products. In 2015, our purchasing team
successfully trained multiple suppliers. We look forward to partnerships
with suppliers who adhere to the Supplier Code of Conduct and provide
sustainable ingredients for our products.

Global Supplier Signed Code of Conduct

100% Goal

80 |-
60~ M 2015
12014
40 [~ 2013
20
o L L L

North America Europe Asia Pacific Global

Download the Code of Conduct \?p
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http://haworth.com/docs/default-source/documents-and-files-supplier-resources/haworth-supplier-code-of-conduct.pdf%3Fsfvrsn%3D0
http://products.levelcertified.org/?man=56&l=1
http://products.levelcertified.org/?man=56&l=2
http://products.levelcertified.org/?man=56&l=3
http://productguide.ulenvironment.com/SearchResults.aspx?BrandID=1175&perPage=96
http://productguide.ulenvironment.com/searchresults.aspx?BrandID=524
http://productguide.ulenvironment.com/searchresults.aspx?BrandID=376

The North American powder-
coat paint teams made great
strides in improving material
utilization and reducing powder
waste in 2015. It is worth

noting that each plant met—or
exceeded—its goal. In the five
years North American sites have
been tracking powder paint
waste, they have consistently
improved. In 2015, we yielded

a 14 percent increase in
utilization, which represents a
reduction of 279,000 pounds

of powder waste annually.

DID YOU KNOW?

The Healthier Hospitals Initiative
requires that all foam include
zero flame-retardants.

MANUFACTURING
+ LOGISTICS

Update: Zero Waste to Landfill

As part of our commitment to maintaining our Zero Waste to Landfill
(ZWTL) status globally, we continue to work diligently with our
suppliers around the globe. For example, our Asia Pacific sector
redesigned the packaging of imported metal legs used for Intuity™
benching. Rather than discarding the expanded polystyrene molded
containers that the legs are shipped in, we collaborated with Chinese
packaging engineers to design a new breakaway structure. Now

the same packaging that the parts arrive in can be used to ship the

Globally, regular Zero Waste to Landfill audits create opportunities
to advance efforts, while monthly waste stream updates and
quarterly global metric tracking for waste, energy, volatile organic
compounds (VOCs), and the Supplier Code of Conduct remain
effective tools for ZWTL improvement.

In North America, we are constantly challenged to sort our
recycling commodities properly. As part of a training program,
we developed a recycling presentation for our North American
plants to train our members. We also established a group called
Recycling Champions, which consists of plant representatives that
meet bi-monthly to share changes and opportunities to improve
recycling. We are constantly tracking and reporting our waste-
to-energy metrics among the plants, with two goals in mind:
reduce use and find better opportunities for recycling. Haworth
is also involved in a regional group of manufacturers focused on
reducing landfill waste and finding opportunities to recycle items
that constantly present challenges.

Read More n&

Update: Banned Chemicals

In 2014, we began an aggressive, proactive initiative to
eliminate 56 chemicals from our product offerings. With the
help of our engineering and purchasing departments, as well
as our suppliers, we are making great progress. The Haworth

To clarify, we are down to four banned chemicals—
and we are working diligently to eliminate these last
few from Haworth products. We are on schedule to
accomplish this by 2018.

The four chemicals include:

- b\/IC

Throughout 2015, all three Haworth global sectors
worked toward achieving the sustainable wood goal.

Globally, we are now purchasing 90 percent of our wood
from sources that are verified by the FSC or PEFC.

In Europe, sustainable wood purchasing increased

by 1% as a result of two major supply chain changes

in Switzerland and Germany. Because these changes
occurred toward the end of 2015, we expect to see a
boost toward our sustainable wood purchasing goal in
Europe for 2016.

North American facilities are now purchasing more than
97 percent of its wood from sustainable sources.

Read More \?/

We are committed to increasing the efficiency of our
global ground shipping. Through a 2015 North American
business partnership with Zip Xpress, we have optimized
502 shipments, which saved more than 134,000 gallons
of fuel and just under three million pounds of CO2.
Additionally, sustainable packing materials such as
recycled plastic bags and cardboard, as well as blankets,
help reduce the global impact that our ground shipping
process has on the environment.

In Switzerland, our optimized stacking of New City
desks cut transportation emissions in half. Based

on sales volumes of the New City desk and average
transportation distances, roughly over 340t CO2 can
be saved annually with this improvement.

Green Transportation (Global) «
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http://haworth.com/docs/default-source/documents-and-files-supplier-resources/haworth-supplier-code-of-conduct.pdf%3Fsfvrsn%3D0

USAGE +
PERFORMANCE

Climate Positive (AP)

We don't just focus on decreasing our impact on the environment;
we proactively increase the quality of the air for future generations.
We achieve this through our Climate Positive Program.

Carbon credits are designed to encourage investments in projects
that help reduce global greenhouse gas emissions in order to alleviate
the adverse effects of climate change. When Haworth customers in
the Asia Pacific sector purchase Zody® seating, Allways™ desking/
benching system, or Intuity benching, they can select one of the
Climate Positive projects to invest in. We remind our clients that the
larger the share of their purchase price that goes to the project, the

Cleaner Air (AP)

Over 56% of employees in China identify poor
workplace health as a primary reason to change
jobs. Given the elevated concern of clean air in
China, Haworth Asia Pacific measures air quality
in real time to ensure members and guests are
breathing in clean air.

Haworth Shanghai is RESET Certified. RESET is an
international project certification that prioritizes
occupant health and environmental regeneration,
starting with material chemistry and indoor air

CONTINUED
+ AFTER USE

Design Supply Chain

+47% recycled content
« Banned chemical free
« Living Building Challenge

Red List free

- Comply with code of conduct
« Sustainable objectives compliant

Very® Task Chair
North America

Product Lifecycle

Continued + After Use Manufacturing + Logistics

Example

bigger their positive impact is as a company. quality (IAQ). It measures air quality (PM2.5, TVOC,

CO2, Relative Humidity, Temperature) in real time to

« Take-back program
297% recycled
o 3% waste-to-energy processed

- Manufactured in zero landfill
1SO 14001 certified facility in
Bruce, MS

Our third-party partner, South Pole Group, sources the carbon credits  ansyre members and guests are breathing clean air

directly from its projects. In this way, we ensure that the maximum
amount of investment goes directly to the project.

We currently support five carbon-offsetting projects:

* Producing renewable energy in China using micro-hydro plants

* Providing clean energy and restoring the natural environment
in Honduras

* Using wind farms to support the energy needs of the local
population in South India

* Ensuring sustainable power provision in Maharashtra, India,
using wind turbines

* Generating sustainable energy in rural Thailand through

wastewater treatment in a starch plant

In 2015, our total carbon offset was 3,472 metric tons (3,827 US tons).
Cities that benefitted from our Climate Positive Program include:
Tokyo, Singapore, Perth, Sydney, Brisbane, Mexico City, and Séo Paulo.

Our customers not only receive high quality, sustainable products,
they also receive the peace of mind that we are investing in projects

indoors. Members can access these measurements
24/7 through a mobile app displayed on a screen.

Sustainability + Sales

In an effort to support Haworth sales members, the
sustainability team provided updates on monthly

AR, NN

The global sustainability team spends:

« 40+ hours annually presenting at internal
lunch-and-learns and other events

« 150+ hours annually doing internal training

» 450+ hours annually presenting CEUs

« 300+ hours annually discussing and educating
on the new WELL Building Standard and
Haworth'’s role as a pilot participant in multiple
locations

We continue to educate our members about the evolution of the
Haworth recycling program. In addition to exploring new ways of
interacting with guests at our corporate headquarters’ welcome
center at One Haworth Center, the sustainability team shared
recycling and composting information via intranet articles, new
member orientations, sales training, lunch-and-learn events,

as well as monthly and quarterly department meetings. The
sustainability team also updated the highly visible recycling icons,
which are displayed at every recycle station throughout One
Haworth Center and aid members in the proper disposal of waste.

Three environmentally friendly cleaning methods:

Recycle Center Engagement (NA) ¥

« Steam cleaning is a chemical-free way to clean
while upholding the integrity and quality of
textiles.

Re-furbished Chairs - Not Just a Number (EU)

« Hot-carbonated cleaning leverages non-toxic
ingredients to penetrate deep into materials,

We are dedicated to sustainable practices through the entire lifecycle
of our products, including end-of-life. In 2015, a customer needed

that reduce and prevent carbon and other greenhouse gases from

entering the atmosphere. « 500+ hours annually answering LEED, product

certification, and other sustainability questions

International Academy (EV) including RFI, RFQ and RFP responses

As part of an ongoing effort to support customers, members,
and dealers throughout Europe, our North, East, and Southeast
regions of Europe hosted an International Academy Series in Bad
Muinder, Germany. Attendees benefited from an in-depth series
related to product training, ergonomics, ideation sharing, and
sustainability, as well as marketing activities and tools.

Read More <
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support with 2,900 older chairs and contacted Haworth Benelux.
Our sales and customer service team, together with a refurbishment

company, jumped in to help, creating a list of refurbishment options.

The chairs were reconditioned in or outside of the customer’s
facility with sustainable fabrics and upgrades. Both the customer
and our team were satisfied with the outcome of the project and the
opportunity to lower the impact on the environment. Financially, it
was also a win/win. Haworth gained the opportunity to provide this
service while the customer saved costs for new chairs.

lifting dirt particles and allergens to the surface
for easy extraction.

« For tougher stains, eco-friendly cleaning agents
can remove residue without emitting additional
chemical emission in the environment.

Read More \?ﬂ
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http://haworth.com/docs/default-source/documents-and-files-supplier-resources/haworth-supplier-code-of-conduct.pdf%3Fsfvrsn%3D0

« Members received seedling cups to plant at
home. Members in Europe also received Earth
Week badges to engage in client conversations
on environmental protection and sustainability.

PEOPLE +
COMMUNITY

New Friends in Benelux (EU)

The global kids coloring page contest engaged
members and their families in sustainability.
This year, 80 entries were collected.

Members at One Haworth Center enjoyed a
delicious sustainable lunch, which used fresh,
locally grown and organic ingredients.

European members in London, St. Hilaire,
Vianen, and Bad Miinder enjoyed organic,
locally-produced food for lunch.

The St. Hilaire team launched a carpooling
program with a new hybrid fleet in Paris, France.

Posters featuring members explaining why
preserving the planet is important were
displayed around Haworth Europe offices.

Haworth members in St. Hilaire de Loulay,
France, planted trees at the entrance of the
plant’s manufacturing area in cooperation
with a rehabilitation center.

In Hungary, members volunteered in the city
of Fot, at a home for abandoned and refugee
children. Members planted dozens of new
flowers, added fresh mulch, and cleaned
around the buildings where children play
and meet with doctors.

In 2015, the Haworth Benelux team supported the GOAL foundation
by spending an afternoon making new friends. The GOAL foundation
supports people with disabilities and elderly populations in need

by enabling them to enjoy recreational activities and make social
connections. Haworth members and GOAL foundation guests
enjoyed coffee, tea, and pancakes before visiting a farm to spend
time with animals. The day ended with a wagon ride, singing, and
great conversation. Read More \?ﬂ

Clean Up on Aisle 131 (NA)

Since 2011, the Big Rapids, Michigan, wood plant

has participated in the Michigan Adopt-a-Highway
program. Each year, approximately 20 members
volunteer their time outside of work hours to clean
up a five-mile stretch of highway US 131. Each time a
clean-up is performed, 30 to 40 garbage bags of trash
are collected.

Implementing the WELL Building
Standard (NA)

The Haworth showroom move from Santa Monica
to Los Angeles provided an opportunity to explore
the WELL Building Standard in space design.

Its seven pillars, or categories, are similar

in structure to LEED in addressing the build
environment: air, water, nourishment, light,
fitness, comfort and mind. Each focuses on an
aspect of what makes the built environment
more beneficial for the occupant, both
physically and mentally.

Uncover the actions implemented in the L.A.
showroom for each of the seven pillars. $p

The new showroom incorporates increased
levels of fresh air exchange, ergonomic furniture,
sit-stand options for desks, non-toxic and non-
offgassing materials, and air and water quality
filtering and testing. The space also meets LEED
Gold certification through energy, lighting, and
water reduction, as well as use of recyclable and
recycled materials.

New Ways of Working (EU)

Haworth was among the Top 10 candidates
in the Green Office category for the 2016
Green-Tec Awards—one of Europe’s most
important environmental awards.

Among the top 10 in the Green Office by
KYOCERA category, OffX is a future-oriented,
coworking space in the heart of Berlin. Haworth
Germany teamed with if5 to open the space,
which promotes alternative ways of working
while supporting the well-being of its users.
With ergonomic, design-oriented furnishings,
diverse working environments, and excellent
infrastructure, OffX offers the concept of shared
space versus ownership, which saves natural,
material, and financial resources. The shared
economy within OffX connects users while
facilitating innovative thinking and ideas.

Four Hours of Paid Volunteering (NA)

&

nourishment

furniture

cleaning protocols/cleaning equipment
air filtration/ventilation

VOC reduction

construction pollution management
pesticide management

filtration

testing

quality

drinking water promotion

healthy snacks available

catering meets nutritional standards
hand washing protocols

serving size

mindful eating (break areas)

task and ambient lighting

low glare workstations

daylight accessibility

adjustable shades for glare control
color quality

exercise area
wellness program
exterior active design (walk score)

accessibility

thermal comfort and control

ergonomic furniture (visual and physical)
noise level testing

wellness awareness (Fitbits)
artwork

post occupancy survey

green wall (biophilia)

beauty in design

stress and addiction treatment
altruism (paid volunteering)

17



This report includes data from fiscal
year Jan. 1,2015 to Dec. 31, 2015 unless
otherwise noted for all regions: Asia
Pacific, Europe, Latin America, Middle
East, and North America (excluding
independently-owned Haworth
dealerships).

This report was prepared with
consideration for the Global Reporting
Initiative’s (GRI) Sustainability Reporting
Guidelines version G4.

Haworth, Inc. continues to support
the ten principles of the UN Global
Compact with respect to Human
Rights, Labor Rights, Anti-Corruption,
and Environmental Protection. As a
private company, we take great pride
in our corporate values that include
valuing people and the world we live
in. We continue our commitment

to implement the ten principles in
our business strategy, culture, and
operating processes. We continue to
work in our supply chain to advance
these principles beyond the walls of our
facilities and into the communities in
which we operate.

All financial information is reported in
US dollars (unless otherwise noted).
Measures are metric. Questions
regarding content should be directed
to Steven Kooy, Global Sustainability
Manager, One Haworth Center,
Holland, Michigan, 49423 USA or
steven.kooy@haworth.com.

GRI Content Index

Strategy and Analysis

UN Global Compact

Page Number

G4-1

Organizational Profile

G4-3 - G4-10, G4-12,
G4-14 - G4-15

Human Rights, Labor,
Environment, Anti-Corruption

Identified Material Aspects and Boundaries

2-4,6-9,18

G4-17 - G4-18, G4-20

Stakeholder Engagement

G4-24, G4-26 - G4-27

Report Profile

2-4,10-17

G4-28 - G4-32

Governance

G4-34 - G4-39, G4-42 — G4-45,
G4-47 - G4-49

Ethics and Integrity

G4-56 - G4-57

Economic

Anti-Corruption

G4-EC1

G4-EC7 - G4-EC8

Environmental

G4-EN6 - G4-EN7
G4-EN8

G4-EN15 - G4-EN16,
G4-EN18 — G4-EN19, G4-EN21

G4-EN23
G4-EN27
G4-EN30

G4-EN32 — G4-EN33

Environment
Environment

Environment

Environment
Environment
Environment

Environment

10,12-14
13

12
2-4,10,15
13

10-11, 14-15

Social: Labor Practices & Decent Work / Human Rights / Society / Product Responsibility

G4-LA1
G4-LA6
G4-LA10
G4-LA12
G4-LA14
G4-HR10
G4-S01
G4-S04
G4-S09

G4-PR1

Labor

Human Rights
Human Rights

Anti-Corruption

10-12,13-15
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